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 AI in 2023
"In many ways, 2023 was the year that people 

began to understand what AI really is—and 

what it can do… These developments weren't 

so much  new innovations, as they were 

technologies and ideas taking center-stage 

after a long gestation period."

 

— Time Magazine
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 AI in 2023
"There is a direct correlation between using artificial intelligence and 

concerns about job security. The more workers leverage generative AI in 

their jobs, the more likely they fear that automation may replace them. 

According to a December CNBC SurveyMonkey Workforce survey, 60% of 

employees who use AI regularly reported they worry about its impact on 

their jobs."

 

— Forbes
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https://www.cnbc.com/2023/12/19/the-more-workers-use-ai-the-more-they-worry-about-their-job-security.html


 AI in 2023
"The rapidly developing field of artificial intelligence and machine 

learning poses a particular challenge to business decision makers. 

Investments in proven predictive models are increasingly seen as sound 

and are expected to drive an increase in spending on AI over the next 

few years. But generative AI is sparking a huge amount of noise and 

speculation."

 

— MIT
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What are some of the ways 

that you've used AI in the 

workplace?

 

 

Poll 
Question
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 Predictions 
for 2024

"As we step into 2024, let’s seize the 

opportunities that AI presents and pave the 

way for a marketing landscape that is not just 

efficient but genuinely exciting – striking the 

perfect balance between innovation and 

authenticity."

 

— Lumen5 Blog
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 AI in 2024
"Getting started for firms with limited AI experience, a good way to begin 

is by building or buying simple rule-based applications. Many firms 

pursue a “crawl-walk-run” approach, starting with a stand-alone non-

customer-facing task-automation app, such as one that guides human 

service agents who engage with customers.

 

Once companies acquire basic AI skills and an abundance of customer 

and market data, they can start moving from task automation to 

machine learning."

 

— Harvard Business Review
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 AI in 2024
"While AI holds immense promise, it also creates concerns about 

authenticity and the overall trustworthiness of the information it 

provides. 

 

Add in the ever-rising amount of digital data being harvested 

(alongside more sophisticated social engineering attacks to 

exploit this data), and the lines between truth and deception are 

becoming increasingly blurred."

 

— Forbes

16



17



 

How much of an impact will AI 

have on your marketing 

organization this year?

 

 

Poll 
Question
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Q  A&
Want more? 

pius@lumen5.com
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